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Introduction
The profession’s demand for accounting graduates currently exceeds the supply. The implementation of SOX 404, as well as other environmental changes, have created an increased need for CPAs. Prior research has indicated much of the shortage stems from the implementation of the 150-hour rule for coursework. Initially, this was a valid reason for the shortage of CPAs due to its increased educational requirement. However, the 150-hour rule has now had time to set in and may not be perceived as a substantial burden by today’s business school student. There may be alternative reasons for the current shortage besides the 150-hour rule.  
The purpose of this article is to describe a recent survey of business school students. The survey’s objective was to describe the factors that influence business school students’ choice of major and the perceptions these students hold with respect to majoring in Accounting. We divided our sample of students into those who majored in Accounting and those who majored in Business (non-Accounting) majors (e.g., finance, marketing, operations, etc.). We examined Business majors because they are the most plausible pool from which to draw additional Accounting majors. To increase the supply of Accounting majors, we need to first understand why students are (and are not) choosing Accounting as a major and in turn, use this knowledge to attract more individuals to the profession.
Our Supply
A total of 314 students in the business school of a large state university were surveyed, 144 Accounting majors and 170 Business majors. Data was collected during business school classes for juniors and seniors (students who had already declared a major in either Accounting or Business). After providing some demographic data, these students were asked to rank the level of influence certain factors had on their decision of a major (either Accounting or Business). This data was used to determine if some of the same factors draw both Accounting and Business students to their respective majors. Then, both Accounting and Business majors were asked to rank the Accounting major on these factors. Here we hoped to identify (1) areas where Business majors might maintain misconceptions about Accounting and (2) factors for which Accounting is considered strong in the minds of non-Accounting majors.
What We Found
The first information studied was the demographic data for our sample. Using this helps us to better understand the groups of individuals that we studied and to determine a plan of action after analyzing all the results of the survey. The demographic data for our sample is provided in Table 1.
	Table 1: Demographic 

Factors
	Accounting Majors 
Average
	Business Majors Average

	Decision Year

(1=Freshman, 2=Sophomore, etc.)
	1.76
	1.55

	Age
	22.55
	21.19

	Male/Female

1=Male

0=Female
	.52
	.58

	Related to an Accountant or CPA

1=Yes

0=No
	.40
	.39

	Parent Accountant or CPA

1=Yes

0=No
	.13
	.19


Comparing the demographic data, we find that both Accounting and Business majors in our sample make their decision of major during the end of their freshman year or the beginning of their sophomore year. Clearly, any initiatives to attract students to the Accounting major must begin the day students step foot onto college campuses or perhaps even earlier when students are in high school. The mean age of students surveyed in both majors is close, 21.19 for Business and 22.55 for Accounting. Both have a fairly equal percentage of males and females, with Business being slightly more male-concentrated. It is interesting to note, in our sample, there are approximately an equal number of male and female Accounting majors. This may debunk the stereotype that the accounting profession is still a male-oriented profession. Or, at least the supply of accounting majors appears to be equally distributed. Both groups reported having a relative as a CPA or accountant approximately equally, and a slightly higher percentage of Business majors reported having a parent as a CPA or accountant. Nineteen percent of Business majors had a parent as a CPA or accountant in comparison to 13% of Accounting majors. This data runs contrary to those who say many students choose an Accounting major simply because their parents are accountants. This finding also poses the question of whether having a parent in the accounting profession today actually deters students from choosing to major in Accounting. We have no further data related to this issue, but it is an interesting departure from the view that many students choose Accounting simply because their parents did. 
Next, students were asked how much their choice of major (either Accounting or Business) was influenced by several factors on a scale of 1 to 10, with 1 = “no influence” and 10 = “highly influential”. The factors are provided in Table 2.
	Table 2: Factors Influencing Major Choice
	Accounting Majors Average
	Business Majors Average

	Job Opportunities
	8.44
	8.12

	Ease of Getting a Bachelor’s Degree
	4.17
	5.91

	Expertise of Faculty
	5.43
	5.31

	Influence of Parents
	4.46
	5.06

	Influence of Friends
	3.29
	3.70

	Promotion of Major by Media
	3.70
	3.51

	Promotion of Major by Department
	4.22
	4.06

	Interest in Classes
	7.62
	7.97

	Ease of Classes
	3.87
	4.61

	Wanting a Career Related to One’s Major
	7.73
	7.82

	Wanting a Prestigious Career
	7.80
	7.99

	Salary Potential
	8.41
	8.43


Looking at Table 2, we can analyze what factors do and do not influence business school students’ choice of major. Job opportunities, interest in classes, wanting a related career, wanting a prestigious career, and salary potential are the factors that show a significant influence for students. This information can be helpful in knowing which areas to focus on when wanting to promote Accounting as a major. We see that both Business majors and Accounting majors find these factors to be influential so highlighting these specific aspects of an Accounting major may help to stir an interest among undecided business school students. We also see the areas having little influence on students are the influence of friends, the promotion of the major by the media, the promotion of the major by the department, and the ease of classes. It appears that business school students, in general, will not be easily swayed by ad campaigns or other promotions to attract Accounting majors. They seem to be more impressed with objective information regarding future career opportunities and earnings potential. 
It is also interesting to note that Accounting majors rate the ease of classes and the ease of getting a bachelor’s degree as less influential than Business majors. This could mean various things, but the obvious is that students who choose to major in Accounting do not look for an easy path through college and are prepared to earn their degrees. This suggests that Accounting departments may want to attract students who have shown an aptitude for rigorous studying during their introductory Accounting courses.
The relationship between interest in classes and expertise of faculty is also surprising. Both Accounting and Business majors rated their interest in classes as far more influential than the expertise of faculty. These two factors seem as if they would be related simply because many times a class and its effectiveness depend greatly on the quality of the professor. Knowledge of this deviation may lead Accounting departments to shift their focus to promoting specific class content/curriculum versus their faculty. 

All survey respondents were then asked to rank the same factors as the previous section in relation to the Accounting major. They were asked to rank each factor on a scale from 1 to 10, with 1 = “very low” and 10 = “very high”. The purpose of these questions was to provide information on the similar and divergent perceptions that Accounting and Business majors have about the Accounting major. Table 3 provides the results from our survey.
	Table 3: Factor Rankings for the Accounting Major
	Accounting Majors Average
	Business Majors Average

	Job Opportunities in Accounting
	8.97
	8.39

	Ease of Getting a Bachelor’s Degree
	4.85
	5.05

	Expertise of Accounting Faculty
	7.34
	6.43

	Approval Level of Parents for an Accounting Major
	7.00
	6.32

	Approval Level of Friends for an Accounting Major
	5.97
	5.82

	Attractiveness as Promoted by Media
	5.41
	5.34

	Attractiveness as Promoted by Department
	6.42
	5.61

	Interest in Accounting Classes
	7.74
	5.62

	Easiness of Accounting Classes
	4.48
	3.96

	Wanting a Career Related to Accounting
	8.13
	6.39

	Prestige of an Accounting Career
	7.92
	7.30

	Salary Potential
	8.55
	8.44


Both Accounting and Business majors rate job opportunities, salary potential, and a prestigious career as high for an Accounting major. The good news for the profession is these are some of the same factors that business school students indicated as being influential in their decision of a major (see Table 2). Since Business majors (who have decided not to major in Accounting) rank accounting high in these areas, it seems Business majors may need to perceive Accounting as substantially higher in these areas in order to choose Accounting over Business. 

Not surprisingly, Accounting majors ranked interest in Accounting classes and wanting a career related to Accounting as substantially higher than Business majors. Clearly, one determinant in students’ choices of a major is their future career, and Business majors indicate not wanting a career related to Accounting. One interpretation is that Business students may not be aware of the many career paths that stem from an Accounting degree. This also ties in with the interest in classes factor. Business majors typically have one or two introductory accounting courses, which focus on the basics of managerial and financial accounting. Students need to be exposed early to the different career opportunities and class options related to Accounting and, in addition, informed of the career opportunities outside of Accounting that may be available to them after starting a career in public accounting.
Lastly, we asked our survey respondents about their knowledge of the 150-hour requirement and the extent to which this requirement influenced the major they chose. We found that in our sample, 99% of Accounting majors and 45% of Business majors were aware of the 150-hour requirement. For respondents who were aware of the requirement, we asked whether the requirement influenced their decision to major in Accounting (Accounting majors) or not major in Accounting (Business majors). Responses were measured on a 10-point scale, where 1 = “no influence” and 10 = “highly influenced.” Mean responses for both Accounting majors (3.05) and Business majors (2.29) were surprisingly low. Clearly, the 150-hour requirement is not substantially affecting today’s business school students’ choice of major and should no longer be seen as an obstacle in trying to increase the supply of Accounting graduates. 
CONCLUSION
Currently, the profession’s demand for accounting graduates outpaces the supply coming out of universities. This article tackles two very fundamental questions (1) why business school students choose to major (not major) in Accounting and (2) what can be done to attract more business school students to the Accounting major? The results of our survey of business school students provide Accounting departments and the profession with some useful findings to assist them in efficiently devoting resources in an effective campaign to increase the supply of Accounting majors.
PAGE  
3

